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Understanding the Emergency Website
What are they? How do they work?

Emergency websites, sometimes referred to as dark sites, are inactive pages that organizations can build and have ready 
to activate in the event of a serious incident. Most often, the trigger for the activation of an emergency website tends to 
be the news that there have been confirmed fatalities. 

The emergency website differs from a usual corporate website because it has a subdued and somber appearance. There 
is no marketing and company branding tends to be gray-scaled. 

In the aftermath of a crisis, a company’s emergency website is one of the most important elements of an effective 
response. This is because however experienced and well-resourced your communications team is, they are not going to 
have the capacity to answer the thousands of calls and emails that they will receive. So the emergency website becomes 
the most useful channel by providing an outlet dedicated to addressing the incident. This enables the company to make 
the relevant information available and share the latest updates. 

If a situation does not warrant a full-scale crisis response, an emergency page or section on the organization’s regular 
site may be all that is required. For example, a message on the front page of the website referring to the incident could 
drive traffic to the media pages where more information can be found. 

To create an emergency website and put systems and processes in place for using it in the event of a crisis requires input 
from the board through to the IT, marketing, communications and social media departments.

Organizations need to be confident that they have an 
emergency website that’s fit for purpose, in addition to 
a skilled team of staff or partners, who can activate and 
manage the site at a moment’s notice in the event of a 
disaster. 

Following a mass fatality incident, the emergency website 
should be live within a very short period of time. In alignment 
with this, organizations also need to put plans in place to 
ensure that they can act quickly to deactivate their marketing 
activity and change the branding on the regular site and social 
media pages during a crisis. It is essential that these actions 
can be taken 24/7.

Understanding the Emergency Website, continued on page 2

Example of an emergency website.
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Statements confirming the 
incident involving your own 
organization or your partners

Condolences page where 
visitors can leave messages of 
sympathy for victims

All press releases relating to 
the incident, as well as recent 
press releases issued by your 
organization 

Background information about 
your organization's family 
assistance program

5 Brief summary of your 
organization's safety record 

SUGGESTED CONTENT FOR DARK SITE

The emergency website will continue hosting statements from the 
company throughout the incident and it may be up for several days. 
Posts on all the company’s social media accounts should link back to it. 
By publishing regular and timely updates through these channels, an 
organization can successfully demonstrate that it is taking responsibility 
and is in control throughout its response to a crisis.

The emergency website should not be confused with the Family 
Website, which is a service offered by Kenyon. This is a specially 
commissioned site that is password-protected and contains information 
specially designed for the survivors, friends and families of those 
affected by the disaster. Those that have been directly affected by a crisis 
must always be the first to know new information and this site provides 
a safe and secure means of communicating with them and putting their 
needs at the heart of your emergency response. 

In assessing your response to a crisis, the media will be looking to see how swiftly your emergency website is up and 
running, the information it contains, the relevance and regularity of updates and the tone it takes – which should always 
be respectful, somber, caring and compassionate. 
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Understanding the Emergency Website (cont.)

Emergency websites are typically more somber and subdued than 
regular website pages. 

MORE EXAMPLES

Emergency website on first day of incident 

Confirming the incident and making contact information readily available
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The second half of the year is here and with it comes the third set of consequences we are focusing on from Kenyon’s 12 
Principles of Crisis Management. If you aren’t familiar with the previous sets of consequences you can read them in our 
Quarter One and Quarter Two breakdowns.

Let’s take a closer look at principles seven, eight and nine.

Kenyon's 12 Principles: Quarter 3, continued on page 4

KENYON'S 12 PRINCIPLES
Quarter 3 

Principle Seven: Data Management 
The amount of important information that is generated as soon as an incident occurs is overwhelming. Managing that 
data is integral to the success of your crisis response. Information will stream from various sources and will include 
incident facts, victim identification information, details provided by the families of those directly affected, employee 
information and much more. The data you receive must be collected, organized and shared, sometimes across multiple 
teams of people (organizations, government entities, first responders, etc.). How do you do this? 

A centralized data management program is necessary to manage this consequence. It should be easily accessible to the 
many groups involved in the incident, user-friendly and above all, secure. 

Incident information is the “who, what and how” of the event. Now that the incident has occurred, who is responsible 
for what in your response and how do you plan on contacting them? The data you collect can typically be organized 
into three functional categories: incident information, information regarding those directly affected and information 
regarding their families.

The data collected on those directly affected will include their whereabouts (e.g., hospital details, hotel addresses, etc.), 
familial details, and if they are deceased, ante-mortem information such as DNA profiles from family members. Data 
on the family of those affected will revolve around who has been identified as the Next of Kin, their preferences on 
receiving information regarding the incident, status of their loved one, if deceased, their wish to be notified with each 
human remains identification made, their choices for disposition of their loved ones remains, and their wish to have 
their loved ones’ personal effects returned. 

While hand-held tablets and digital apps are commonly used in the field 
to collect information, not every location will have the connectivity you 
need to access the apps or have the ability to use an app that may function 
in an offline mode. It would be wise to consider creating hardcopy forms, 
which can be completed on site, that you can upload to a database at the 
end of the day. This is especially important when working with families, 
so you ensure they remain the main focal point. When choosing a data 
management program, don’t forget to confirm that it will be compatible 
and can interact with your current company’s technology, as well as 
complies with the various domestic and international data protection laws.

Don’t forget to download our latest Year of 12 Principles checklist to learn 
more about what you can do to manage principle seven.
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http://go.kenyoninternational.com/12Ps_Q1
http://go.kenyoninternational.com/12Ps_Q2
http://go.kenyoninternational.com/Yearof12Principles2018
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Principle Eight: Government and Community Affairs
The immediate demands for incident information will come from 
more than just those directly affected by the incident and their 
families. Multiple government agencies will likely be involved with the 
incident, followed by community and advocacy groups. Affected local 
industries and, of course, your employees will also expect updates on 
what is occurring. 

You will need to activate your government and community liaison 
teams to successfully manage this consequence. The teams should 
have been selected in the early stages of your consequence 
management planning and those on the team should be fully aware 
of their responsibilities. Prior to an incident, your government and 
community liaison should work to establish relationships with any 
organizations that you believe will be involved in an incident. Because 
every incident is different, it won’t be possible to foresee every 
organization that your team should build relationships with, but based on your industry, there will be some obvious 
choices such as regulatory bodies, local and national law enforcement, and industry groups, to name a few.

Remember, these liaisons are the face of your organization and provide direct access to your organization’s leadership 
for government and community staff. This team should also work closely with your insurance and risk management 
team to expedite the provision of funds as needed. During their activation, ensure your Crisis Management Center is 
conducting the necessary research to provide the government and community liaison team with the current political 
and cultural situations in the area the incident took place. 

Have those on the team responsible for the governmental aspects of the crisis establish contact with all government 
entities involved through the Crisis Management Center or Call Center, potentially having to prioritize which entities to 
send a liaison to according to number of victims from each country. Those managing community affairs should do the 
same with consular and/or citizen services (e.g., tour groups, schools, local industries, your employees, etc.). These 
organizations will expect information regarding how many of their citizens are affected and your response plans. Sharing 
that information in a transparent manner builds trust and ensures a smoother transition through the crisis. 

This is a pivotal time for your CEO, as well. After speaking with those directly affected by the incident and their families, 
your CEO should make time to visit the community groups affected. This includes meeting with your organization’s staff 
and keeping them updated on the current situation. Establishing realistic expectations is key and if done properly, a visit 
from your CEO could greatly boost morale.    

Kenyon's 12 Principles: Quarter 3 (cont.)

Kenyon's 12 Principles: Quarter 3, continued on page 5



July 2018 Edition

5

Kenyon's 12 Principles: Quarter 3 (cont.)

Principle Nine: Fatality Operations
In a loss-of-life incident, the deceased will need to be recovered, 
examined, and once identified, released or repatriated. Mass 
fatalities, particularly transport related, affect people from many 
nationalities, requiring international coordination with government 
and non-government agencies. 

Families must be put at the forefront of everything that is done 
and kept informed throughout. Because the recovery, identification 
and repatriation process can take up to several months, it is vitally 
important that you take the time to fully understand it, so that you 
can then set realistic expectations for those directly affected and 
their family and friends. It is your responsibility to ensure they do not 
suffer more than they already are. Respecting families wishes and 
differences, religious or cultural, is paramount. 

Managing the consequences of a mass fatality requires a coordinated emergency response – likely to be carried out by 
a combination of government where the mass fatality occurs, representatives of the missing, private companies and 
NGOs. Even if most functions are carried out by a government, activate your trained fatality support team immediately.  

You may need to provide missing capabilities (buildings, people, equipment) or capacity in any of the specialist 
functions, as well as fund, support, or share information with response agencies. Focus on providing trained staff to 
missing persons/survivor reporting, ante mortem data collection, morgue arrangements (body holding and viewing) and 
repatriation.  

The functions that must be carried out, whether by your company or others, include:

 ▪ Search and recovery of the deceased, preserving forensic and identification evidence.
 ▪ Establishing the missing person list – e.g. with company manifest or data.
 ▪ Establishing a primary contact with the families, inform them about the investigation and enable legal, financial, 

death certification and compensation processes to take place. Trained staff is essential to meet families face to 
face and to support them in office-based Family Assistance Centers. 

 ▪ Ante Mortem data collection from families and friends of the missing.
 ▪ Morgue operations, including additional scientific and trained staff, body storage, examination and viewing 

facilities. 
 ▪ Identification Center producing identification files based on scientific comparison data, Dental, Fingerprints & 

DNA including description, clothing and jewelry.
 ▪ Viewing arrangements by families post identification.
 ▪ Repatriation or release – a person’s remains are returned to the overseas location directed by the family, with the 

approval of consular representatives or released locally according to local practices.
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Mental Health
at-a-glance
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It is a common misconception that Kenyon responds 
only to large-scale loss-of-life incidents. It is not unusual 
for Kenyon to provide support during incidents where 
a small number of people were affected. Specifically, 
Kenyon often provides mental health support as part 
of our Disaster Human Service for incidents affecting a 
small number of client staff or customers.

Following operations of any scale, the next vital step is caring for the survivors, friends and family members of those 
directly affected. Providing mental health support is critical throughout the transition towards business, community 
and individual recovery. Often, it can be an area that overwhelms businesses and local government agencies. 

Kenyon recommends and provides mental health professionals to support both family members and staff who have 
responded to the incident. Kenyon’s mental health professionals are incident and crisis trained individuals specializing 
in dealing with sudden, unexpected death and mass fatalities. They are staffed and organized to work with your 
employees in conjunction with traditional Employee Assistance Programs and Human Resources departments and 
can assist with conducting debriefings, leading group sessions and following-up on meetings with people involved in 
responding to disasters.
 
Kenyon’s mental health Special Assistance Team (SAT) members can address the needs of the first responders and 
others who may have been initially exposed to the sights and sounds of an incident and initial family interaction 
with the various staff involved in crisis management. They are also trained to work with local agencies to ensure 
appropriate, independent support is available to survivors, families and friends.

Our mental health professionals can be deployed to respond to incidents of any scale and at any capacity. Beyond 
providing on-site care for families and staff at a Family Assistance Center, our professionals can respond to singular 
employees affected by incidents, provide telephone support to those who choose not to meet in person and more.
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Ask a Kenyon...
To submit a question to a Kenyon expert, please contact your account manager or one of our offices. 
We will always keep your questions anonymous.

Dear Kenyon,

I understand that upon activating the Kenyon International Call Center, Kenyon has 30 minutes to provide my 
organization with an active number for people to call. What should my organization do during the half hour it has 
without the call center? Are there template scripts you can provide as examples of what should be said when taking 
calls from people looking for information?

Thank you,
Mr. Thirty Minutes and Counting

Mr. Thirty Minutes,

Thank you for your question. As stated in your agreement and activation guides, once you activate Kenyon, someone 
from Kenyon will call you back with your active phone number within 30 minutes. 

For your outgoing answering service message between when you activate Kenyon and when your call center number is 
active, the following is a great starting point:
 

“Thank you for calling (insert your organization’s name). If your call is in reference to (insert incident 
or, if airline, flight number), please be assured that we are working as quickly as possible to establish 
an information line for families and friends of persons directly affected. The number will be published 
on our website shortly.” 

For your staff that may take calls in the intervening 20 minutes or so, it would be appropriate to say the same as above, 
with the below edits:

“I apologize, but I currently have no information to share regarding (insert incident or, if airline, 
flight number). We are working as quickly as possible to establish and information line for friends 
and family of those affected by (insert incident or, if airline, flight number), and that number will be 
published on our website shortly.”

We don’t recommend that your team attempt to capture any of the friends and family information, because there are 
too many variables there and they may not get transferred over/captured properly in Kenyon Response®. So the holding 
statement is the best course for both your answering service and live operators. 

If you have any more questions regarding the activation process, please reach out to your account manager and 
they will be happy to assist you. We also hosted a client webinar in June that focused on the activation process. The 
recording can be accessed in the Client Only section of our website.

Thank you,
Janie Moreno
Director, Call Center Services
United States
Email: morenoj@kenyoninternational.com
Phone: +1 281 872 6074

Janie Moreno joined Kenyon in 
2004 and is our Director, Call Center 
Services. Janie ensures efficient and 
effective management of information 
in the course of coordinating with 
clients, consulting customers and 
external agencies both during 
incidents and in day-to-day 
operations.

http://kenyoninternational.com/team/bio_janie_moreno.html
http://go.kenyoninternational.com/ContactUs
http://go.kenyoninternational.com/ClientsOnlyLogin
http://go.kenyoninternational.com/ClientsOnlyLogin
mailto:morenoj%40kenyoninternational.com?subject=
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NEW
CLIENTS
We are pleased to share the following clients that have joined Kenyon since April 2017.

Hibernian Airlines

Hibernian Airlines, established by the owners of Air Nostrum, is a 
new carrier headquartered in Ireland that will specialize in wet-lease 
operations. The new carrier should be in operation by the end of this year. 

ANISEC Luftfahrt GmbH
www.flylevel.com

ANISEC, a new European airline start-up by IAG, seeks to take air services 
to a new level. Based in Vienna, ANISEC began operating in July under the 
brand name Level. It offers short-haul flights to and from Vienna, using 
Airbus A321 jets. 

VLM Airlines N.V. (Brussels)
www.flyvlm.com

The offices of VLM, headquartered at Antwerp International Airport, are 
once again full of people working on a new future of aviation in Belgium 
and beyond. VLM is all about connecting people, companies, cities, regions 
and countries around the world in a client centric and efficient way.

Jazeera Airways
www.jazeeraairways.com

Established in April 2004, Jazeera Airways, the largest private airline 
operating out of Kuwait, is the first non-government owned airline in the 
Middle East, continuing to be one of the few Middle East-based private 
airlines to this day. Each year, Jazeera Airways serves over 1.2 million 
passengers, flying to 17 inspiring destinations. 

Kam Air
www.kamair.com

Kam Air is an airline headquartered in Kabul, Afghanistan. It operates 
scheduled domestic passenger services and regional international services. 
Kabul International Airport serves as its main hub. Kam Air’s main line of 
business is the carriage of passengers on regularly domestic and regional 
scheduled flights. They also offer charter flights within Afghanistan as well 
as international destinations to and from Afghanistan.

Maxima Latvia 
www.maxima.lv

Maxima operations in Latvia can be traced back to 2001. Over the years 
the company has become one of the leading retail chains and the largest 
private employer in the country. The company is part of the Maxima Grupe 
holding company that is the largest retail store chain and employer in the 
Baltics, employing more than 30,000 employees in five countries.

https://www.flylevel.com/ 
https://flyvlm.com
http://www.jazeeraairways.com/
https://www.kamair.com/
https://www.maxima.lv/
https://www.flylevel.com/
https://flyvlm.com
http://www.jazeeraairways.com/
https://www.kamair.com/
https://www.maxima.lv/
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Simon Hardern
Vice President, Operations/CEO-Elect

We are happy to announce the appointment of retired 
Rear Admiral Simon Hardern to the role of Chief Executive 
Officer effective 1 January 2019. In the interim, Simon will 
serve as Vice President, Operations based out of Kenyon’s 
Bracknell, UK, office. 

Simon recently retired from the Royal Navy after 34 years 
on active service in Her Majesty’s Armed Forces. His early 
years were spent almost exclusively at sea, including 
periods in the Caribbean supporting the British Overseas 
Territories with disaster relief operations. Mid-career, he 
drove two warships, deploying with both across the globe 
focusing on defense diplomacy activities and operational 
missions.  

Since 2004, Simon has been engaged at the joint service 
and civilian interface; this included a period of overseeing 
support to injured military personnel and the families of 
those killed in action. For much of the past eight years, 
he has been based in either Belgium or the Netherlands 
working in high profile appointments in NATO. He is a 
specialist in the development of strategy, the shaping 
of coherent policy and the efficient conduct of complex 
operations. Important for Kenyon, he has a reputation for 
effective leadership, an energetic spirit, strong planning 
credentials and the ability to think and act on his feet. 
Notably, Simon has gained the respect of others by 
demonstrating integrity, discretion, and a passion for 
diversity.

 “I had the goal of finding a meaningful second career in a 
dynamic organization with a purpose-driven culture. It is 
obvious to me that all those associated with Kenyon really 
do care about delivering an unsurpassed service to help 
those affected by any type of life-changing incident,” said 
Simon of his new role. “I look forward to adding value to 
the company that already has a very clear vision, mission 
and set of objectives.”

Kenyon’s current CEO, Robert A. Jensen, will transition 
to the active role of Chairman on 1 January 2019. 
Robert joined Kenyon in 1998 and has held multiple 
leadership positions. He has served as CEO since 2003. 
As Chairman and majority shareholder, his focus will be 
on active incident response, continued improvement of 
training materials and professional development of staff, 
and supporting clients around the globe. Additionally, 
recruitment for a new Vice President, Operations, will 
begin in early fall 2018.

“I’m very happy to have found someone of Simon’s caliber 
and experience to help lead Kenyon,” said Jensen. “No 
one person makes a company. By ensuring that we have a 
cadre of excellent leaders at every level and opportunities 
for professional development baked into our culture, we 
can both safeguard and guarantee Kenyon’s future for the 
next 112 years.” 

SIMON HARDERN JOINS 
KENYON INTERNATIONAL AS CEO-ELECT
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Discussing the importance of 
Crisis Communications. 

Going over Kenyon's Organizational Chart.

Guided tours of Kenyon's 
Bracknell Warehouse. 

Explaining the need for 
equipment readiness.
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Training Session Spotlight, continued on page 11

TRAINING SESSION
Spotlight

Client Open Day
The first Client Open Day of the year took place on 23 
May at our Bracknell, UK, office and was attended by over 
50 emergency response professionals from all around 
the world with backgrounds in various industries, such 
as aviation, government and rail. The full-day event 
was organized to give clients an opportunity to learn 
crisis management best practices, network, gain an 
understanding of how we work and tour our facility.

The day was split into three training sessions delivered by Kenyon’s Robert A. Jensen and concluded with a tour of our 
warehouse facility.

Open Day recordings and presentations can be 
found in the Client Only section of our website, for 
those interested in viewing them.

By infusing the sessions with anecdotes and real 
experience, attendees were able to envision realistic crisis 
response scenarios instead of theoretical responses found 
in manuals. Many left Open Day with the understanding 
that even the most well thought out crisis management 
plans have room for improvement. 

Following the success of this year’s event, the next Client 
Open Day is set to take place at Kenyon’s Bracknell, UK, 
office on Wednesday, 26 September 2018. Instead of 
training sessions, however, attendees can look forward 
to participating in an interactive Crisis Communications 
workshop based on a complicated aviation accident.

Being Prepared
The first session provided 
key ideas around setting 
up your crisis management 
organization, how you deploy, 
and what to expect and plan 
for during specific points in 
the incident timeline.

Expectations with Loss
Session two reviewed Crisis 
Communications, Family 
Assistance, Government 
Relations and Insurance 
topics during an incident.

Case Studies
The final session reviewed 
recent case studies and the 
use of family websites.

1 2 3

http://go.kenyoninternational.com/May2018_OpenDay
http://go.kenyoninternational.com/ClientsOnlyLogin
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Kenyon's Mazen Bekdash and Donald Steel with three Client Open Day attendees. 

UPCOMING
EVENTS

26 September: Client Open Day
Kenyon will host an interactive Crisis Communications workshop 
based on a complicated aviation accident for Clients in our 
office in Bracknell, UK. Space is limited, so please contact 
Kenyon Customer Care Specialist Shona Day to register.

9-11 October: ERA General Assembly 
Kenyon’s commercial team will attend European Regions 
Airline Association’s 2018 General Assembly. The ERA General 
Assembly is a members-only event. Only delegates from ERA 
member companies may register to attend. The ERA General 
Assembly will take place at the Edinburgh International 
Conference Centre (EICC) in Edinburgh, Scotland. To register, 
please click here.

5-7 November: World Travel Market
Kenyon’s commercial team will be at this year’s World 
Travel Market London. World Travel Market London is the 
leading global event for the travel industry to meet industry 
professionals and conduct business deals. Through its industry 
networks, unrivaled global reach, WTM London creates 
personal and business opportunities, providing customers with 
quality contacts, content and communities. Registration is not 
yet open, however, you can register your interest in attending 
here. 

5-7 November: AACO Annual General Meeting
Kenyon’s Robert A. Jensen, Simon Hardern and Mazen Bekdash 
will be attending Arab Air Carriers’ Organization’s (AACO) 
Annual General Meeting. The Annual General Meeting brings 
together the CEOs of 33 member airlines in addition to a large 
number of stakeholders, AACO partner airlines and industry 
partners, as well as international and local press which are 
gathered together for two days of networking, brainstorming on 
industry issues and high-level discussions. 

8 November: 
International Travel Crisis Management Summit
Kenyon’s Robert A. Jensen will be a key figure at this year’s 
event for global travel and tourism leaders to discuss how crisis 
management works in practice using case studies at the 2018 
ITCMS. Registration is not open yet, but you can book your 
interest here. Kenyon clients are eligible for a discounted ticket 
with a special code. The code will be available once registration 
opens.

11

“Well thought out, very realistic and resonated with 
everyone in attendance.”

“I am new to the industry, so for people starting 
out or new clients, this is the best way to provide a 
personal look at what your company does.”

“Just a brief note to thank everyone at Kenyon for 
a most interesting open day yesterday. It provided 
a bit more of an eye opener on the requirements 
for preparedness! The lunch was excellent and the 
day was also a great opportunity to meet fellow 
practitioners of emergency planning.”

Don't take our word for it, though.
Here's what attendees had to say: 

Training Session Spotlight (cont.)

mailto:days%40kenyoninternational.com?subject=
https://www.eraa.org/events/era-general-assembly-2018/registration
http://london.wtm.com/en/Forms/Register-your-interest/
http://go.kenyoninternational.com/ITCMS
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We went into 2018 with the plan to further assist our Clients with their crisis management 
needs by creating Client-Only webinars that address the sometimes overwhelming 
areas of crisis management planning. Over 460 clients from industries such as aviation, 
education, government, maritime and rail have benefited from the webinars. We are very 
pleased to see how successful they are and we hope to continue to grow them.

Don’t forget to keep an eye out for the emails inviting you to the remaining 2018 Client 
webinars. 

Family Assistance Legislation
27 September 2018

Family Assistance laws are an important part of any humanitarian assistance program. The laws were created 
in response to well-founded concerns of families. Understanding the reasons behind the laws, their intent and 
what happens when the expectations are not met is important for anyone in the emergency response program 
to have knowledge of.

For this webinar, Kenyon's Robert A. Jensen will start with the history of USA Air 427, the crash that started the 
drive for family assistance legislation. He will cover the common themes of the various laws – providing a way for 
families to get information (call center, family assistance centers, and public hearings); taking into account family 
wishes (return of the loved ones and property, and memorials), equal treatment provision (paying passengers, 
non-revenue and people on the ground) and protection from unwanted contact from solicitors / lawyers. He 
will provide a summary on laws that are currently in effect or being discussed. He will also touch on cases of 
failure to comply with family assistance laws and resultant penalties. Finally, he will also briefly discuss how 
aviation family assistance laws have been the foundation for other transportation related laws and also used for 
establishing a standard of care for injury / loss of life events.

Compensation Process
7 December 2018

Compensation in serious injury or loss of life incidents is one of the most least understood areas. It is also an 
area clouded in secrecy, with emergency response managers being told not to worry, that because each and 
every case is different and up to the insurers and their lawyers to settle, there is no need to address it in plans.

While each and every case is different, and it is the responsibility of insurers and their solicitors to settle, 
understanding that process as well as the steps taken to get to the settlement have a huge impact on how well 
an overall response goes. Further, like most things in crisis management, a cooperative approach is the best.

During this webinar, Kenyon's Robert A. Jensen will start by explaining the “value of life” process, in other words, 
what is compensation for and how different authorities view it. He will then go through the areas that should 
be managed in a cooperative effort between communications, family assistance and insurers. He will talk about 
how the subject should be addressed, the different types – assistance payments, advances and those required 
under the law. He will discuss things that should be decided before an incident occurs such as the coverage areas 
where we often see gaps. Finally, he will talk about the strategies used by key plaintiffs' firms in using the media 
to influence families' decisions and the impact that has on the overall response.

Don’t Forget!
Recordings of previous webinars can be found in the Client Only section of our website. 

2018         Kenyon Client Webinar Series
Crisis Management Training 

http://go.kenyoninternational.com/ClientsOnlyLogin
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Connect with Kenyon

Be sure to follow Kenyon on your 
preferred social media sites below. 

We want to connect with you!

Facebook: 
www.facebook.com/KenyonInternational 

Google+: 
https://plus.google.com/

+Kenyoninternational
LinkedIn: 

www.linkedin.com/company/
Kenyon-international-emergency-services

Twitter: 
www.twitter.com/Kenyon_Tweets

www.twitter.com/KenyonCEO
YouTube: 

www.youtube.com/user/
KenyonInternational/

Americas +1 (281) 872 6074 (24 Hrs)
Europe +44 (0) 1344 316 650 (24 Hrs)

Middle East and Africa +961 (0) 1 609839

www.kenyoninternational.com

Kenyon’s 24-hour 
Phone Numbers

Kenyon maintains two global 
phone numbers monitored 24/7 
for immediate contact in case of 
emergency. 

US: +1 (281) 872 6074
UK: +44 (0) 1344 316650

Mexico’s National Air Transportation Chamber 
Hosts First Air Transport Forum
On 15 May, Kenyon’s Irma Alcazar had 
the pleasure of attending the first Air 
Transport Forum (FTA) organized by 
Mexico’s National Air Transportation 
Chamber (CANAERO) in Mexico City, 
Mexico. The FTA, with the participation 
of 19 expert panelists, exposed the 
challenges faced by the aviation industry 
in Mexico, including issues such as 
infrastructure and security; perspectives 
of the airline industry in Mexico and 
the world; economic competition for 
aviation; energy reform; and the future 
of air transport in Mexico. 

The FTA was inaugurated by the highest Mexican aviation authorities, including 
Yurira Mascott, the Undersecretary of Transportation of the Secretariat of 
Communications and Transportation (SCT), who highlighted the achievements 
of aviation in this administration as well as the New Mexico International 
Airport (NAIM) project and the extensions made to 28 terminals across the 
country. IATA´s Regional Vice President for the Americas Peter Cerda and high-
ranking officials for the ICAO and the Latin America Air Transport Association 
(ALTA) also attended the forum. 

Due to its success, the FTA will take place again next year with a focus on safety 
and security, emergency response and family assistance in the aviation industry. 
We look forward to attending.

CANAERO is an autonomous public interest institution composed of more than 
60 members, grouping national and international airlines, cargo companies, 
air taxis, service providers in Mexico, among others. More than 50 years after 
its foundation, CANAERO has become a strong, plural and participative entity, 
which strives for the sustainable development of the air industry in Mexico.

Based in Mexico City, Irma Alcazar has over 28 years 
of professional experience in the aviation industry as a 
flight attendant, supervisor flight attendant, on board 
services executive, purser, instructor flight attendant, flight 
attendants training chief, and flight attendants chief. Irma 
is a Crisis Management Associate for Kenyon, delivering 
training in both English and Spanish, as well as the 
Customer Care Representative for both Central and South 
America. In September 2017, she became Kenyon’s Team 
Member Regional Coordinator for Central America.

Yuriria Mascott 
Undersecretary of Transportation for the Mexican 
Secretary (Ministry) of Communications and Transport
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